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Step 6 Identify Settings and Activities
[bookmark: Worksheet6o1]Worksheet 6.1 Choose the Right Channels and Vehicles 
Purpose:	Pick the channels and vehicles that will maximize outreach.
Instructions:	Complete the empty table cells to consider the audience, information you wish to communicate and your objectives. This will help determine what you need to employ to carry your messages.
	Criteria
	Discussion Points/Evidence
	Decision

	Consider your intended audience and segments: 
	
	

	Where does your intended primary and secondary audiences go for information?
	
	

	Do they have adequate internet access?
	
	

	What are their preferred platforms for social interaction? 
	
	

	What is the audience’s level of awareness of your issue?
	
	

	What is the audience’s level of knowledge?
	
	

	How ready is your audience to make the behaviour change? 
	
	

	Consider the information you have to get 
across:
	
	

	Describe the complexity of the information 
	
	

	Can you break the information down into smaller messages that will build on one another? 
	
	

	Will the behaviour change require prompts or reminder? 
	
	

	Do you need to use pictures and visuals to convey your message or motivate your audience?
	
	

	Consider your objectives
	
	

	Do you need to engage the audience in a discussion or to get data?
	
	

	Do you want to measure outcomes (e.g., how many have seen or read the message) or will you measure process objectives? 
	
	

	What type of expertise and resources do you have to invest (e.g., social media skills, bank of pictures, financial resources for printing costs, etc.)? 
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